#)) Seattle City Light

2013 RATE DESIGN SURVEY RESULTS




OVERVIEW

. 1069 total responses, Commeraal and Re5|dent|al
* In market October 2013
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#)) Seattle City Light

COMMERCIAL
RESPONSES




Q6 Which of the following categories best describes your company's primary business?

Accommodation and
Food Services

Other (please
specify)

11.90% (10)

Utilities Educational
3.57% (3) Services
7.14% (8)
Transportation and Health Care and
Warehousing Social Assistance
7.14% (6) 9.52% (8)
Retail Trade Manufacturing
1.19% (1) 15.48% (13)

Real Estate and ’/ \/ gz?zﬁ:?izn:::d
Rental and Leasing Technical Services
25.00% (21) k Public 5.95% (5)

Administration

4.76% (4)
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Q7 Are you involved in business decisions that affect electrical use at your workplace?

Yes
91.67% (77)
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Q8 Size of business

Don't know 1- 9 employees
4.76% (4) 11.90% (10)

10 - 19 employees
3.57% (3)

——— 20-99 employees
16.67% (14)
500 or more —
employees

45.24% (38)

\ 100 to 499

employees
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WHEN IT COMES TO THE VALUE OF YOUR
ELECTRIC BILL, WOULD YOU SAY YOUR BILL IS...

Other, 5%

Don't know, 2%
A low price for the i
service you receive,
6%

A high price for the
service you receive,
24%

A fair price for the
service you receive,
63%
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FIXED CHARGES

Q10 Currently, non-residential customer bills are mostly based on how much electricity is
used-- there is no fixed charge for basic services. As a result, some customers may not be
paying for their full cost of being connected to the electrical grid, while other customers may

be paying more than their true cost.How much of a problem do you think this is for Seattle City
Light customers?

Don't know Mot a problem
21.43% (18) 21.43% (18)
A big problem
5.95% (5)
A problem —/
17.86% (15) Somewhat a problem

33.33% (28)
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#)) Seattle City Light

RESIDENTIAL
RESPONSES




Q11 On average, how much is your home's electric bill? (Your Seattle City Light bill covers
two months.)

Don't know

1.44% (14) \
More than $150 \ Less than $50
21.38% (208) 23.54% (229)

Between $50 - $150
53.65% (522)
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Q12 When it comes to the value of your Seattle City Light electric bill, would you say your

@) Seattle City Light

electric bill is:

Don't know
8.32% (81)

e

A high price for
the service you
receive

A low price for
the service you
receive

23.23% (226)

7.30% (71)

A fair price for
the service you
receive
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FIXED CHARGES

Q13 Currently, residential customers have a low fixed charge of $4.71 per month, and then
the rest of the bill is based on how much electricity is used. The fixed charge is designed to be
very low. As a result, some customers may not be paying for their full cost of being connected

to the electrical grid, while other customers may be paying more than their true cost.How
much of a problem do you think this is for City Light customers?

Don't know
17.68% (172)

A big problem —___

Mot a problem
4.83% (47)

40.90% (398)

Aproblem —
11.41% (111)

Somewhat a problem
25.18% (245)

\‘jﬁ Seattle City Light

THE NATION'S GREENEST UTILITY | 12



ENERGY CONSERVATION

* City Light is committed to
encouraging energy
conservation, and is

concerned that reducing the st

price of energy might send P g
M ° EHEI’H . . . conserve energy.

the wrong price signal to wm/

CUStomerS. No,pr;ceisnnta

factor. | conserve
energy because it
is good for the...

* Do you feel that the price
that City Light charges you comidor i, bt
for electricity is a factor in e
motivating you to conserve
energy’?
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RATE EACH OBJECTIVE (1 BEING HIGHEST
PRIORITY, 6 BEING LOWEST)

Contlnugd innovative energy conservation 10149% 18700121200 1N E 00,
and environmental programs

Improving rate transparency/simplicity 18,73, 115495 TES

Improving rate predictability 19.49% 113:43% 814295

All customers pay their fair share of costs :55! 19.21%% [12.77 358881164 R 1=3.524]

Providing a price signal for customers to

. . 18135% 0169253810795 N1 2165 20!
reduce energy consumption/invest in EE

Improve financial security for the utility 23.75% 2.87% BR12:370¢

0% 10% 20% 30% 40% 50% G0%% T0% 80% 20% 100%
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#)) Seattle City Light

DEMOGRAPHICS




RESIDENTIAL RESPONSES BY LOCATION
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COMMERCIAL RESPONSES BY LOCATION
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GENDER

Prefer not to
respond \

4.07% (42

Male

45.22% (508)
Female

46.71% (482)
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WHAT IS YOUR AGE?

REFUSED
1.31% (14) 1

18-24
28.44% (304)

55 and older —~

33.21% (355)

\ 34-54

37.04% (396)
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RACE/ETHNICITY

Black I

Latino

White

Other (please
specify)

0% 10% 20% 30% 40% 50% B0% TO%W g0% 0% 100%
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